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Creativity and Emotions as Drivers for Social
Entrepreneurship

Amaya Erro-Garcés (5
Department of Business Administration, Public University of Navarre, Pamplona, Spain
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b. Objetivos e Intereses

i. Propodsito de la presentacion:

. Unirnos a un consorcio

ii. Areas o Calls de interés: E .= t

. Proyectos de investigacién en empresa (recursos humanos, organizacion, marketing...

iii. Qué puedes aportar: FNUSRSEEJEE ;[TJSCPHENRC?LTSEI\;I

. Experiencia en la evaluacion de proyectos (ej. Chanse, HaDEA, Linz Institute, etc.), contactos con
universidades e instituciones y empresas europeas, experiencia en la gestion de iniciativas Erasmus +,
Interreg, experiencia en la gestidn en la actualidad de proyectos UNITA, proyectos COST, apoyo en el
desarrollo de marcos tedricos en los proyectos, metodologia AR, etc.

iv. Qué estas buscando/partners:

. Sociosconintereses comunes

J ¥ U J x U LINZ INSTITUTE
OF TECHNOLOGY
JOHANNES _l_(EPLER
UNIVERSITAT LINZ

European English
m Commission @ 2

European Health and Digital Executive Agency (HaDEA) m
European Research Executive Agency
Established by the European Cammission

Call for proposals

Home LT | Calls for proposals I Calls for tenders | Events | News | Programmes

Call: Transformations - Social and Cultural Dynamics in the Digital Age (concluded) E ra SI I l u S +



UNIVERSIDAD PUBLICA DE NAVARRA (UPNA) N

— X JS ADltech

WHERE NAVARRA COORDINADOR SINAI

Contacto: Elena Aramendia-Muneta & Amaya Erro-Garcés

Elena Aramendia-Muneta
elena.aramendia@unavarra.es

Horizon 2020, Interreg IVC and Leonardo Da Vinci- Innovation Transfer.

Amaya Erro-Garcés

amaya.erro@unavarra.es

Amaya Erro-Garcés, PhD is Associate Professor at the Universidad Publica de Navarra (UPNA) in Spain.

Her research is focused on Action Research (AR), open innovation, teleworking, and digital transformation.

Her articles have been published in the International Business Review, Human Resource Management Journal,
Employee Relations, International Journal of Manpower, and Journal of Manufacturing Technology Management,
among other outlets. Visiting Fellow and research visits at Hasselt University (Belgium), Urbino Carlo Bo University
(Italy), Darmstadt University (Germany), Vilnius Technical University (Lithuania), Pau University (France), and Bordeaux
University (France). From 1999 to 2014, she worked at the Chamber of Commerce and Industry of Navarre where she
came to hold the position of General Manager. She worked in areas such as business creation, internationalization, and
research studies, holding various positions of responsibility within the institution.
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Maria Elena Aramendia-Muneta, PhD, is an Associate Professor in the Business Management Department at
Universidad Publica de Navarra, Spain. Her primary research fields are digital marketing, circular fashion, sustainable
tourism, and marketing history. She has published in journals such as Telematics and Informatics, Journal of
Promotion Management, International Journal of Consumer Studies, Journal of Historical Research in Marketing, and
Journal of Gender Studies. She has participated as a researcher and project manager in calls for proposals such as
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